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How Should the Alumni Organization Communicate?
Nearly Half Will/Won’t Apply Based On Your Website

Decide to Apply/Not Based On the College Site
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Judge Quality of School Based on Quality of Site?
Nearly 60% Say Yes

Judge quality of school:view site
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Gen X
(Ages 28 to 40)

• They like Style

• They want functionality & Speed

• It’s all about them

• They Like and Trust ……well, no 
one



Gen X

• Don’t make conclusions…give them 
facts

• 85% have cell phones

• 88% are online / 60% Daily

• 51% of Parents are Gen X
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