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Expectations Vary ...Big Time :-)
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Radio still Works
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Comedy Channel for fun & News
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Who Knew?
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Really?
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Let Go of .... The newspaper
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But Not Direct Mall

EB/G &




Let Go of the Print Schedule
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F2F: High Trust/Low Use

Print: Medium Trust/Low Use
Television: High Trust/High Use

Radio: Medium Trust/High Use

Web: High Trust/High Use Converged Media
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Life as a Movie



Making Fun Of Hyperbole



Speak to Their Herd Instinct



Speak to their “imagination”
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